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Identity and Branding

ACI Solutions
Redesign and Branding Project. 
Designed: Logo and Collateral 
Materials

Koils by Nature
Redesign and Branding Project. 
Designed: Logo and Collateral 
Materials as well as Packaging, 
Lables, Advertisments and 
consulting on other ventures.

LUZ
Design and Branding Project. 
Designed: Logo and Collateral 
Materials as well as consulted on tone.

Superior Rex Rebrand
Design and Branding Project. 
Designed: Logo and Collateral 
Materials as well as web and user 
experience
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German Auto Diagnostics
Design and Branding Project. 
Designed: Logo and Collateral 
Materials as well as Web consulting 
and positioning and interior paint 
scheme and lounge area

Fusica Architects & Brewworks
Design and Branding Project. 
Designed: Logo and Collateral 
Materials

Gailforce Publishing 
Design and Branding Project. 
Designed: Logo and Collateral 
Materials including posters and flyers 
for an event.

Futuro Painting and Renovations
Design and Branding Project. 
Designed: Logo and Collateral 
Materials as well as Van and Truck 
wrap and give aways.

Titus HVAC 70th Anniversary
Design Project. 
Designed: Logo for use in email and 
presentation purposes.

MERCEDES-BENZ | BMW | VW | AUDI

23765 PEBBLE RUN PLACE, STE 150
STERLING, VA 20166

703-661-5106
gadiagnostics.com

Identity and Branding
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Print Communications

Theological College 
Designed: Collateral Materials 
including Postcards and Brochures and 
Flyers for an events.

GreenBrilliance
Designed: Collateral Materials as 
well as Trade Show Booth.

GB DirectMail.indd   1 1/13/09   9:57:04 PM

Specializing in design and installation of  
Solar Electric & Solar Hot Water Systems. 

Go Solar, 
with 

GreenBrilliance

G r e e n B r i l l i a n c e ,  L L C   |   1 0 2  E l d e n  S t r e e t ,  S u i t e  1 8   |   H e r n d o n ,  V A  2 0 1 7 0

Our Turnkey Solar Solutions, involve everything from start to f nish.

Call Today at 1-888-365-ASKGB
locally at 703-657-0090 or email for a free consultation at contact@greenbrilliance.com

www.greenbrilliance.com

FREE Consultation

Site Assessment
&

Solar Analysis

System Design
&

Installation

Service
&

Maintenance
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Navy Federal
Designed: Collateral & Campaign 
Materials including Postcards, 
Brochures, Posters and Flyers for 
in branch and external events and 
campaigns.

Print Communications
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Navy Federal
Designed: Collateral & Campaign 
Materials including Postcards, 
Brochures, Posters and Flyers for 
in branch and external events and 
campaigns.

Titus/Superior Rex
Designed: Collateral Materials 
including Brochures and Flyers for 
Sales Reps. Print and Download.

Print Communications
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Barber DME Supply Group
Designed: Collateral & Campaign 
Materials including Postcards, 
Brochures, Posters and Newsletters for 
both in-house and external campaigns.

SPARXiQ (Formerly SPA/SIGMA
Designed: Collateral Materials including 
White Papers, Training Materials and 
Flyers for Trade show and B2B events 
and campaigns.

Print Communications
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Executive Summary
In this era of big data, managers are leveraging 
more sophisticated technical tools in order to 
facilitate strategic decision-making. While most 
organizations use some form of enterprise financial 
management, cost-accounting has become 
increasingly important when used as a tool to track 
organizational activities. Although modern cost 
accounting arose during the industrial revolution, 
today’s time-pressed executives require a snapshot-
type of reporting with which to optimize operational 
practices, pricing, sales, products and other 
processes based on cost efficiency and capability—
both in aggregate and in detail. Cost accounting’s 
primary functions are to facilitate strategic decision 
making, plan for economic downturns, cost control, 
and future-proofing the business.

In the practice of cost accounting, profitability 
analysis has emerged as a particularly useful tool 
to allocate the costs of the organization to output. 
Once assigned, the costs can be deducted from 
revenue per output unit. The difference shows the 
unit margin of a client, product, vertical, territory, 
or transaction. These calculations can be used to 
validate management decisions. The results of 

these calculations can be used to tell a story by 
graphing them into a Whale Curve. Whale curves  
are particularly effective when the organization 
wishes to represent customer, product, market, or 
vertical visually.

The purpose of this paper is to explore the 
usability of the Whale Curve and determine its 
role in improving decision-making for account 
management, customer acquisition, sales 
management, and recession proofing your business. 
Typically found in the “wheelhouse” of a CFO or 
Controller, decision-makers across departments 
and business units are using the Whale Curve 
to prescriptively enhance sales meetings, client 
negotiations, recession planning, strategic account 
development plans, M&A, and future-proofing.

The Whale Curve: An Enterprise Tool for Sales, 
Products and Profit Optimization

W H I T E  PA P E R  S E R I E S 
www.sparxiq.com

“Cost-accounting has  
become increasingly important  

when used as a tool to track 
organizational activities.”

By: Mark Roberts
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The 80/20 Rule is Insufficient Today
Most executives are familiar with Pareto’s Law, 
also known as the 80/20 rule. This law defines the 
tendency in large, fragmented data sets, for the 
top 20% of the data points to contribute 80% of 
value outcomes, with the bottom 80% of data points 
contributing only 20% of value outcomes. The 
Pareto Principle is a popular way of understanding 
opportunities to simplify, prioritize, and exploit 
advantages.

Nonetheless, when it comes to customer and 
product profitability, the Pareto principle broadly 
fails to account for the actual underlying economic 
levers in business. Each business has its own 
characteristics, and within the company—segments, 
territories will have different properties, costs of 
doing business, and ratios.

The Problem with Traditional Financial 
Reporting
Many companies have found that revenue and 
gross margin inadequate to the task of identifying 
an individual product’s or customer’s profitability. 
Regrettably, macro-income statements do not 
calculate profitability at this granular level. True 
profitability analysis (TPA) has become a critical 
tool that CIOs can implement to help executives, 
managers, and sales to identify their profitable, 
neutral and unprofitable products and clients and 
further highlight the drivers that produce these 
outcomes.

To analyze the drivers of net income—it’s important 
to calculate—at the line-item level, the volumes, 
prices, and cost-of-goods-sold to arrive at the gross 
margin and then sum to gross profit. To arrive at 
net income, however, we must attribute to invoice 
line-items the variable, semi-fixed and fixed cost-
to-serve (CTS) of the organization to the products 
and customers they serve. A methodology known 
as activity-based costing (ABC) establishes the real 
cost to attribute to individual invoice transaction for 
a given time.

The CTS of products and customers results from a 
combination of inherent factors versus behavioral 
choices and the resulting support costs they incur 

plus the company’s decisions that determine the 
efficiency and cost of performing those activities. 
Product or customer factors such as a product’s 
sourcing or delivery costs tend to be fixed or stable 
over time. By contrast—behaviors tend to be a 
vendor or client’s operational choices. CTS is a 
function of how your company chooses to perform 
activities such as automation versus human-labor or 
online ordering versus call centers. This way, CTS is 
a function of factors, vendor/customer operations, 
and internal choices, factors, and efficiencies.

Besides the attribution of operational costs, it is 
crucial to identify the nature of such costs—whether 
each cost is fixed, semi-fixed, or variable. Fixed 
costs do not (over short or medium terms) change 
proportionally as a function of broad changes in 
sales volume. Semi-fixed costs vary when specific 
step-level volume changes are triggered. Finally, 
variable-costs change quickly and proportionally 
to sales volume. Understanding operating costs at 
this level allow executives and staff to determine if 
it is possible to remediate underperforming market 
segments, how to restructure operations to achieve 
greater efficiencies and whether or how to serve, 
expand, shed or restructure market segments, 
customers or product offerings.

The Whale Curve Fixes Where the 
Consolidated Financial Statement Fails
Unfortunately, the consolidated financial statement 
fails to reveal all of the variables of profit within the 
business. From the transaction-level through vendor-
product family, customer, sales territory, branch, 
customer group, there are substantial variances 
and distinctions in net profitability that are obscured 

The Whale Curve: An Enterprise Tool for Sales, Products and Profit Optimization
W H I T E  PA P E R  S E R I E S 

“Many companies have  
found that revenue and gross  

margin inadequate to the task of 
identifying an individuals  
product’s or profitability.”
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by revenue and gross margin statistics that are 
generally used to assess success or viability.

Each business’s definitive net income results 
from the tension among three distinct groups of 
customers and products:

 ♦ Profit-makers- products and customers who 
contribute to peak internal profitability
 ♦ Profit-neutrals- products and customers 
who either maintain or match peak internal 
profitability
 ♦ Profit-takers- products and customers that 
reduce peak internal profitability to actual net 
profitability

The dynamics of these three groups and efforts to 
understand and influence them determine the actual 
net profit of the business—hence its enterprise 
value and ability to target and manage profitable 
growth. The difference between peak internal 
profit and real net profit is profit opportunity. By 
remediating profit-takers, improving profit-neutrals 
and growing its profit-makers, the organization can 
point its resources toward optimal, profitable growth. 
Also, because two customers of the same gross 
margin can consume organizational resources at 
different rates, a deeper level of analysis is crucial to 
understanding true customer unique profitability.

Whale Curve Overview
Whales curves are efficient and effective 
graphical representations used to provide insights 

into a customer, product, territory, or markets’ 
contribution to your companies’ profitability. While 
this data is often delivered in a different format, 
there are distinct advantages to using graphical 
representations. Information design pioneer and 
statistician Edward Tufte, argues that the purpose 
of good data representations is to deliver a 
representation that is most “fit for purpose.” This will 
enable the user to make the most out of the graph. 
Other arguments for using graphics include:

 ♦ Acceptability- These types of reports are 
appealing to the typical business executive 
because it quickly communicates the theme of 
the report.
 ♦ Facilitates decision making- The graphs can 
be viewed at-a-glance and decisions made 
rather quickly, which is not possible using a 
standard descriptive report format.
 ♦ Comparative analysis- Information can 
be compared in terms of graphical 
representation; such correlation helps for 
quick understanding.

Whale Curves are an output of activity-based 
costing (ABC), which is a method that identifies 
organizational activities and assigns the cost of 
each major cost event to all products and services 
according to their actual consumption. Typically, this 
type of modeling assigns more indirect costs into 
direct costs as compared to conventional costing. 
Objectively, the practice of ABC informs decision-
making in a prescriptive manner, for example.

 ♦ Diagnosing and eliminating products and 
services that are unprofitable

The Whale Curve: An Enterprise Tool for Sales, Products and Profit Optimization
W H I T E  PA P E R  S E R I E S 
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NEGOTIATION 
QUOTIENT PROGRAM
Onboarding Document
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Negotiation has been around forever. At SPARXiQ, we value 
technology, innovation, and analytics and we are proud to bring 
negotiation training into the 21st century.

This document is meant to step you through getting started,
and give you an idea of what to expect as you begin the course.

HOW TO GET STARTED

You go to SPARXiQ.com and click “client login” and enter 
with your credentials.

1

Click on “COURSES.”2

Click MODULE 1 to get started. 4

WELCOME TO 
THE SPASIGMA

Negotiation Quotient Program!

Click on your course (i.e. "NQ 1.0: Tactical & Competitive 
Negotiating Virtual Seminar"). 3

< Prev Next >3

Welcome & Limo Case Intro

Limo Case Critique & Basics

Tactics

Pressure & Planning

Uncovering Pressure

Targets & Expectations

01

02

03

04

05

06

Surf Case Critique

Fuzzy Money

Surf Case Takeaways

Concession Making

Persuasion

Satisfaction 

10

11

12

13

14

15

Tactics & Countermeasures07 Relationships16

Limo Case Takeaway08 Stud Case Intro17

Surf Case Intro09 Stud Case Critique & Closing18

VIRTUAL  SEMINAR

NQ 1.0

TACTICAL AND 
COMPETITIVE 
NEGOTIATING 

18 SECTIONS
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Information Graphics 

Various Clients
Designed: Information graphics for 
presentations, brochures and annual 
reports .

STEP 2
SELECT

Security Controls

RMF
Process for 
IT and PIT 
Systems

Categorize the information system 
and the information processed, 
stored, and transmitted by that 

system based on an impact 
analysis

Select an initial set of 
baseline security controls for 
the information system 
based on the security 
categorization; tailoring and 
supplementing the security 
control baseline as needed 
based on organization 
assessment of risk and local 
conditions

Implement the security 
controls and document how 
the controls are deployed 
within the information 
system and environment of 
operation.

Authorize information 
system operation based 
upon a determination of the 
risk to organizational 
operations and assets, 
individuals, other 
organizations and the 
Nation resulting from the 
operation of the information 
system and the decision that 
this risk is acceptable

Monitor and assess 
selected security controls in 
the information system on 
an ongoing basis including 
assessing security control 
effectiveness, documenting 
changes to the system or 
environment of operation, 
conducting security impact 
analyses of the associated 
changes, and reporting the 
security state of the system 
to appropriate 
organizational of�cials

Assess the security controls using appropriate procedures 
to determine the extent to which the controls are 
implemented correctly, operating as intended, 

and producing the desired outcome with respect to 
meeting the security requirements for the system 

STEP 1
CATEGORIZE

System

STEP 3
IMPLEMENT

Security Controls

STEP 4
ASSESS

Security Controls

STEP 6
MONITOR

Security Controls

STEP 5
AUTHORIZE

Security Controls

Initiate and Plan 
IA C&A

Implement and Validate 
Assigned IA Controls

Make Certi�cation 
Determination & 

Accreditation Decision 

Maintain Authorization 
to Operate & Conduct 

Reviews

Decommission

1

2

3
4

5
• Register system with DoD Component 

IA Program

• Assign IA Controls

• Assemble DIACAP Team

• Include DIACAP Implimentation Plan

• Execute DIACAP Implimentation Plan

• Conduct Validation Activities

• Prepare POA&M

• Compile Validation Results in DIACAP 
Scorecard

• Make Certi�cation Determination

• Issue Accredidation Decision

• Maintain Situational Awareness

• Maintain IA Posture

• Conduct Reviews (review of IA 
Conroles must occur at least annually)

• Initiate Re-accreditation

• Retire System

DoD Information Systems
• AIS Applications
• Enclaves
• Platform 

IT Interconnections
• Outsourced 

IT-Based Processes

Decommission
System

Technical Overview
Hot water supply
Hot water return
Cold water supply
Cold water return

Main HBC

Drone HBC

8 or 16 ports

8 or 16 ports

2 refrigerant pipes

Connection size
22mm OD pipe

Central controllers

Remote controllers

Expansion tank
(field supply)

YLM air or water
sourced (22-56kW)

VRF heat recovery
outdoor unit

Connection to second
main HBC if required

Up to 50 indoor units
(1.7-5.0kW)

Hot and cold water
feed to Sub HBC

Water piping providing
simultaneous heating and cooling
(20mm ID, throughout the system)

Water filling loop
(field supplied)

Non-return valve for 

CAT3/CAT4 requirem
ent

Strainer

Pressure 

reducing valve

Pressure 

gauge

Isolation 

valve

Connection size
3/4” BSP screw
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Information Graphics 

Various Clients
Designed: Information graphics for 
presentations, brochures and annual 
reports .

FIGURE 1 – LUZ TECHNOLOGIES EMAIL SECURITY COMPONENT DETECTS 

AND BLOCKS RANSOMWARE

Anti Spam
Anti Virus

SEG

Ransomware Distributor
Selects Target

Spear-Phishing
Email Sent

Traditional Email Security
Does not Detect Threat

LUZ Technoloies Email
Security Detects and
 Stops Ransomware

User Protected

User
Notification

Alert

Verdict = BAD

operating as a mail transfer agent (MTA)

Real-Time Analysis

EX

ETP

OR

Attachment
URL

Sender
Domain
HTML

Behavior

Threat
Intel
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University of Texas at Austin
Designed: Information Graphics for 
Center Grant Proposals.*More than 

  any other state

By
2025 
in Texas:
> 30 GW solar*
> 40 GW wind*
> 10 GW of utility-scale
   battery storage
EV and battery
         manufacturing 
          (Tesla)

Houston 84 mi

Austin 245 mi

Beaumont-Port Arthur
Metropolitan Statistical Area

Lake 
Charles 60 mi

1 2 3ACTIVITY AREA ACTIVITY AREA ACTIVITY AREA
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T
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O
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THEME 1: Environment
1a. Water – 1b. Air

THEME 3: Equity

THEME 2: Co-Design

SETx
Communities caught
between floods &
air pollution

Laboratory
Network

Laboratory-Stakeholder
Interactions

Diversity, 
Equity & Inclusion

E X E C U T I V E  C O M M I T T E E :
UT-Austin: P. Passalacqua (PI) & F. Leite

Oak Ridge National Lab: E. Coon
TAMU: M. Meyer

Lamar Univ.: L. Haselbach

C O M M U N I T Y
S TA K E H O L D E R

A D V I S O R Y
C O M M I T T E E

M A N A G I N G
D I R E C T O R

THEME

1a
Water

THEME

1b
Air

THEME

2
Co-Design

THEME

3
Equity

Lead: S. Lin
(Lamar Univ.)

Lead: E. Coon
(ORNL)

Lead: M. Myer
(TAMU)

Lead: K. Lieberknecht
(UT- Austin)

Laboratory
Network

Laboratory-
Stakeholder
Interactions

Diversity, 
Equity, and
Inclusion

1
2
3

ACTIVITY AREA

ACTIVITY AREA

ACTIVITY AREA

Knowledge Management Platform

Research Focus Area 3: Equitable solutions applied 
to heterogeneous urban regions

Research Focus Area 1: Spatial variabilities across the greater urban regions

Research Focus Area 2: Biogeochemical cycling 
and atmospheric composition

A
A 

Le
ad

: L
. H

as
el

ba
ch

 (L
am

ar
 U

ni
v.

)

Lead: S. Pierce 
(TACC)

Information Graphics 
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University of Texas at Austin
Designed: Information Graphics for 
Center Grant Proposals.

1
THEME

2
THEME

3
THEME

4
THEME

5
THEME

6
THEME

Foundational Statistics Use-Inspired Statistics

 Statistics
and AI

Statistical
Machine
Learning

Theory and
Methods for

Complex Data

Causal
Inference

and
Experimental

Design

Biological
Science

Earth Science Social and
Behavioral

Science

1
YEAR

2
YEAR

Accelerating Inference in Di�usion-Based Deep Generative
Models: Techniques, Challenges, and Innovation

Game-Theoretic Statistics:
E-values, Martingales and Betting 

Translating Statistical Insights
Into Genomics Discoveries

Statistical Innovations in Detection
and Attribution of Climate Change

Causal Foundations for Trustworthy AI

Rank-based Robust Methods
for Treatment E�ect Evaluation

AI-Enhanced Statistical Data Integration for Policy Development and Evaluation

Advances in Change Point Analysis: Bridging Theory, Methodology, and Applications

Understanding Holistic Hippocampal Function across Scales and Species

Dorsal/PosteriorVentral/Anterior

Project 1 neuronal
synapses

Project2
Project3

individual
neurons

Project4
human 
brain
networks 
and 
functions

Scientific results

Theory and
computational

training

Scientific rigor
and transparency

Species Scales

Data and
Computation

Core

Outcomes

neuronal 
populations

Administrative
Core

PROJECT ACTIVITY YR 1 YR 2 YR 3 YR 4 YR 5

 Establishment of a To-Be-Named Advisory Board ▼

 Meet with Advisory Board Once per Year to Assess Progress
      and Accomplishments  ▼ ▼ ▼ ▼

 Tissue collection ▼    
 3DEM data collection and analysis  ▼ ▼ ▼ ▼

 DCC collaborative analysis (data- and theory-driven analyses)    ▼ ▼

 Prepare publications     ▼

 Conceptual integration of results with other projects; 
      Refine future task designs accordingly     ▼

 Mouse engram experiments ▼ ▼   
 Mouse engram analyses  ▼ ▼  
 Prepare publications   ▼ ▼ 
 Conceptual integration of results with other projects; 
      Refine future task designs accordingly   ▼ ▼ ▼

 Mouse snRNA-seq and analyses  ▼ ▼  
 Obtain post-mortem human brain tissue ▼ ▼ ▼  
 Human snRNA-seq and analyses   ▼ ▼ 
 Compare mouse and human snRNA-seq findings    ▼ ▼

 DCC collaborative analysis (data- and theory-driven analyses)    ▼ ▼

 Prepare publications     ▼

 Conceptual integration of results with other projects; 
      Refine future task designs accordingly     ▼

 Place cell population data acquisition ▼ ▼ ▼  
 Spike-sorting ▼ ▼ ▼  
 Decoding analyses  ▼ ▼ ▼ ▼

 DCC collaborative analysis (data- and theory-driven analyses)   ▼ ▼ ▼

 Conceptual integration of results with other projects; 
      Refine future task designs accordingly    ▼ ▼

 Prepare publications     ▼

 fMRI data collection ▼ ▼ ▼ ▼ 
 DCC collaboration - data standardization  ▼   
 DCC collaborative analysis (data- and theory-driven analyses)   ▼ ▼ 
 Prepare publications    ▼ ▼

 Conceptual integration of results with other projects; 
      Refine future task designs accordingly     ▼

P1

P3

P4

P2
Aim 1

Admin
Core

P2
Aim 2

Administrative
Core

Program Director
Program Manager
Program Assistant

Facilitate
Synergy

Collaborative Meetings
DCC Activities

P1 – P4

Administrative
Support

Collaborative Meetings
DCC Activities
P1 – P4, DCC

Training
Activities

DCC 
P1 – P4

Oversight and
Reporting

Advisory Board
Center

NIH

Disseminate
Information

Website
Public Outreach

Information Graphics 
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Intelligent 
Nanotechnology

Merging Nanoscience
and Artificial Intelligence

Intelligent 
Nanotechnology
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Edited by Yuebing Zheng and Zilong Wu

Zheng • W
u

Edited by Yuebing Zheng and Zilong Wu

Intelligent Nanotechnology: Merging Nanoscience and Artificial Intelligence  provides an overview of the 
advances in science and technology made possible by the convergence of nanotechnology and artificial 
intelligence (AI).

Section 1 focuses on AI-enhanced design, characterization, and manufacturing of nanomaterials. It covers the 
use of AI to improve important material properties, with an emphasis on mechanical, photonic, phononic, 
electronic, and magnetic properties. The use of AI in the acquisition and analysis of data in experiments is 
explored as well. 

Section 2 includes chapters on AI technologies that have been enhanced through nanotechnology platforms. 
For example, memristors, neuromorphic computing, and artificial neural networks are included. 

Finally, Section 3 reviews the advances in applications enabled by the merging of nanotechnology and artificial 
intelligence, including examples from biomedicine, chemistry, anti-counterfeiting, and automated research.

This book is suitable for researchers and practitioners working in either the research areas of nanotechnology 
or artificial intelligence—providing a bridge to enable potential future collaborations. 

Key Features
  Includes the recent advances in AI-enhanced design, characterization, and the manufacturing of 

nanomaterials
  Reviews AI technologies that have been enabled by nanotechnology
  Discusses the promising and potentially world-changing applications that could ensue as a result of  

merging these two fields 

Key Features

Yuebing Zheng is an associate professor of mechanical engineering and materials science and engineering 
at the University of Texas at Austin, United States. He also holds a Temple Foundation Endowed Teaching 
Fellowship in Engineering. He received his BSc in physics from Nankai University, China, in 2001; MSc in 
physics from the National University of Singapore, Singapore, in 2004; and PhD in engineering science and 
mechanics from the Pennsylvania State University, United States, in 2010. He was a postdoctoral researcher at 
the University of California, Los Angeles, from 2010 to 2013. Zheng Research Group (http://zheng.engr.utexas.
edu ) at the University of Texas at Austin innovates optical manipulation and measurement for nanoscale, 
biological, and extraterrestrial world. 

Zilong Wu received his PhD in materials science and engineering (with Prof. Yuebing Zheng) from the 
University of Texas at Austin in 2018. He received his MSc degree in 2014 from the Fudan University and his 
BE degree in 2011 from the Sun Yat-sen University. 

9 780323 857963

ISBN 978-0-323-85796-3

Constellating 
Home

H
S

U
C

onstellating H
om

e
T

rans and Q
ueer A

sian A
m

erican Rhetorics

Trans and Queer 
Asian American 
Rhetorics

V. JO  HSU

INTERSECTIONAL RHETORICS Karma R. Chávez, Series Editor

“Hsu’s exploration of sense-making processes, modes of relationality, and world-
making possibilities produces a rich and particular narrative of resistance and 
refusal. Constellating Home is compelling, theoretically rich, and beautifully written.”
—GUST YEP, author of Queer Theory and Communication: From Disciplining 
Queers to Queering the Discipline(s)

“Constellating Home will be incredibly useful for any of the many academic 
fields that are trying to make sense of marginalized communities but struggle 
to describe and honor the diversity and heterogeneity of individual experiences.”
—LORI KIDO LOPEZ, author of Asian American Media Activism: Fighting for 
Cultural Citizenship

Constellating Home: Trans and Queer Asian American Rhetorics explores how 
race, migration, gender, and disability entwine in conceptions of deserving 
citizens. V. Jo Hsu explores three archives of trans and queer Asian American 
and Pacific Islander (QTAPI) rhetorics, considering a range of texts including 
oral histories, photography, personal essays, and performance showcases. To 
demonstrate how QTAPI use personal narrative to critique and revise the 
conditions of their exclusion, Hsu forwards a critical approach to storytelling, 
homing, which deliberately engages sites of alienation and belonging. Through 
a practice of diasporic listening, Hsu tracks confluences among seemingly 
divergent journeys and locates trans and queer Asian American experiences 
within broader US and global politics.

The stories at the heart of Constellating Home center the voices of trans and 
nonbinary people, disabled people, and others often overlooked in conceptions of 
US citizenry. Hsu’s analyses demonstrate the inextricability of Asian American 
activism from queer politics, disability activism, and racial justice, and they 
consider how stories network individual experiences with resonant histories 
and struggles. Finding unlikely intimacies among individual and communal 
histories, Constellating Home provides tools for fostering mutual care, revealing 
harmful social patterns, and orienting shared values and politics.

V. JO HSU (they/them) is Assistant Professor of Rhetoric and Writing at the 
University of Texas at Austin.
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This first English-language biography of Mikhail Tomsky  reveals 
his central role in all the key developments in early Soviet 
history, including the stormy debates over the role of unions in 
the self-proclaimed workers’ state. Charters Wynn’s compelling 
account illuminates how the charismatic Tomsky rose from an 
 impoverished working-class background and years of tsarist 
 prison and Siberian exile to become both a Politburo member 
and the head of the trade unions, where he helped shape 
 Soviet domestic and foreign policy along generally moderate 
lines throughout the 1920s.  His failed attempt to block Stalin’s 
catastrophic adoption of forced collectivisation would tragically 
make Tomsky a prime target in the Great Purges.

Charters Wynn, PhD (1987) Stanford University, is Associate 
Professor of History at the University of Texas at Austin. The 
American Historical Association awarded his book, Workers, 
Strikes, and Pogroms: The Donbass-Dnepr Bend in Late Imperial 
Russia, 1870-1905 (Princeton University Press, 1992), the Herbert 
Baxter Adams Prize.
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The Moderate Bolshevik
Mikhail Tomsky from the Factory to the Kremlin, 
1880-1936

Charters Wynn
issn: 1570-1522 
isbn: 978-90-04-51496-6

Human
Nature

The Political Challenges of  
Genetic Engineering

CREAT ING

BENJAMIN GREGG

A seemingly ordinary birthday boat party on Lake Travis turns into a life 
changing experience for Kylie Monarch. After a rough year, she thought 
the boat party would be a breath of fresh air with old friends and new 
acquaintances. The innocent fun turns into dangerous temptations as 
the party gets out of control and Kylie becomes involved in a terrifying 
situation. The only way to survive the horrors of American decadence 
is to find her true self.

Dr. Swankie, the Marquis of avant-garde occult journalism, delivers his 
latest novella of trauma: Boat Party, an Inky Edges tale. 

About the book

Ryan Swankie is like a pendulum, forever swinging 
between the creative and academic angles of literature. 
Beginning as an expat poet in Paris in the early aughts, 
Ryan wrote two novels--Sacred Knights (2005) and 
American Alien (2008)--before entering a career in 

Academia. After a decade of literary studies at Arizona State, UPEC, and 
UT Austin, Ryan wrote the groundbreaking doctoral thesis “Aesthetic 
Activism” (2018) which offers a new approach to understanding the 
sociopolitical dynamics of a literary text. In this era of change, Ryan 
swings back to creative writing with the Inky Edges series that includes 
collections of poetry, the novellas Skimmer and Boat Party, short stories 
and literary essays.

About the author

SP

Swankie Publishing, LLC is a boutique 
publishing company with the core focus 
to develop and share incredible stories 
from today’s most talented writers. For 
more information visit:

About the publisher

swankiepublishing.com Ryan Swankie
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Early Modern Art and Curiosity Cabinets in the Holy Roman Empire

 Jeffrey Chipps Smith
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Plagues & Pencils
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Experiments in Nonhumanist Activity

TRACIE MATYSIK
Tracie 

Matysik

CHICAGO

“ Matysik has written a thoughtful, deeply researched, and elegantly 
structured intellectual history that fastens our attention on certain 
key chapters in the European reception of Spinoza’s philosophy. When 
Spinoza Met Marx is an excellent book, and it deserves considerable 
attention from readers in modern European intellectual history and 
from anyone interested in the modern fortunes of Marxism and post-
humanist social theory.”

PETER E.  GORDON , coauthor of Authoritarianism:  
Three Inquiries in Critical Theory

“ When Spinoza Met Marx is essential reading. It fills a gap in the history  
of European Spinozism, and it provides a new context for the histo-
ries of Marxism and socialism—one that it is crucial to understand 
as scholars and political actors seek to adapt Marxist frameworks to 
ongoing matters of social and environmental justice. It also provides 
a new intellectual history of nineteenth-century German political 
thought that is truly innovative in its approach.”

KNOX PEDEN , author of Spinoza Contra Phenomenology:  
French Rationalism from Cavaillès to Deleuze

THE UNIVERSIT Y OF CHICAGO PRESS 
www.press.uchicago.edu 

Karl Marx was a fiery revolutionary theo-
rist who heralded the imminent demise of 
capitalism, while Spinoza was a contem-
plative philosopher who preached ratio-
nal understanding and voiced skepticism 
about open rebellion. Spinoza criticized 
all teleological ideas as anthropomor-
phic fantasies, while Marxism came to 
be associated expressly with teleological 
historical development. Why, then, were 
socialists of the German nineteenth cen-
tury consistently drawn to Spinoza as 
their philosophical guide? Tracie Matysik 
shows how the metaphorical meeting of 
Spinoza and Marx arose out of an intel-
lectual conundrum around the meaning 
of activity. How is it, exactly, that humans 
can be fully determined creatures but 
also able to change their world? To ad-
dress this paradox, many revolutionary 
theorists came to think of activity in the 
sense of Spinoza—as relating. Matysik fol-
lows these Spinozist-socialist intellectual 
experiments as they unfolded across the 
nineteenth century, drawing lessons from 
them that will be meaningful for the con-
temporary world.

TRACIE MATYSIK  is associate professor 
of history at the University of Texas at 
Austin and a fellow of the Brian F. Bolton 
Professorship in Secular Studies. She is 
the author of Reforming the Moral Subject: 
Ethics and Sexuality in Central Europe, 
1890–1930.
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In north India, Laxman, a truck driver, takes great
pride in his work. Earlier in the day, he had driven 

his truck to the Pataudi hub, exchanged trailers 
and driven back to Jaipur—about 250 kilometres 
and four to five hours each way. Unlike other truck 
drivers in India, he had more free time and could 
go home, rather than stay on the road for days on 
end. He works for a company called Rivigo that uses 
digital technologies to create what it calls ‘relay as  
a service’ which makes it possible for drivers to relay 
trailers from hub to hub, allowing them to stay within 
a certain distance of their home and spend more 
time with family. In Kerala, Genrobotics, a start-up, 
has created Bandicoot, a 50-kg, spider-like robot 
designed to shimmy down manholes and extract 
the waste that clogs sewers. Working wirelessly, it 
can do in twenty minutes what two or three manual 
scavengers would do in three to four hours, ensuring 
safety and efficiency.

In the aftermath of Covid-19 pandemic, the 
Indian government’s digital platform, COWIN, is 
helping ensure vaccination of the world’s largest 
democracy with maximum efficacy. The platform 
has now been made open source for all countries 
to adapt and use. Every day it becomes all too 
obvious how critical a role these technological 
innovations will play in the continued emergence 
of developing countries.

Backed by comprehensive data and extensive 
research covering over 150 organizations, Digital 
Leapfrogs illustrates how these technologies 
are changing markets and lives throughout 
the developing world—from its upscale urban 
neighbourhoods to its downtrodden slums and 
its far-flung rural farming regions. Understanding 
the nature and power of these platforms and 
technologies will reveal critical insights into how 
they can transform entire economies, open new 
market opportunities and enhance the welfare of 
billions of people.

VIJAY MAHAJAN holds the John P. Harbin 
Centennial Chair in Business at the McCombs 
School of Business, University of Texas at 
Austin. He is a fellow of the American Marketing 
Association (AMA) and has received several 
lifetime achievement awards, including the 
Charles Coolidge Parlin Marketing Research 
Award for visionary leadership in scientific 
marketing.

In 2006, he received the Distinguished Alumnus 
Award from the Indian Institute of Technology 
(Kanpur) for his contribution to management 
research. He served as the dean of the Indian 
School of Business in Hyderabad from 2002 
to 2004. Mahajan is the author of thirteen books, 
including Africa Rising, The 86% Solution, The Arab 
World Unbound and Rise of Rural Consumers in 
Developing Countries.

Digital
Leap
frogs
How technology is
reshaping consumer
markets in India
Vijay Mahajan

‘Succinctly highlights the power of digital 
technologies in managing complex consumer 
markets in a developing country like India.’
SANJIV MEHTA, chairman and managing 

director, Hindustan Unilever Limited

Cover images Getty Images
Cover design Gavin Morris
www.harpercollins.co.in

 HarperCollinsIN

‘The rapid expansion of affordable smartphones 
and access to data network in developing countries 
like India are reshaping consumer markets. 
Digital Leapfrogs provides a powerful analysis of 
the opportunities offered by digital technologies 
to improve the everyday lives of rural and urban 
populations.’ SANJAY MASHRUWALA, managing 
director, Reliance Jio

‘Vijay Mahajan’s book documents how entrepreneurs 
and an increasing number of unicorns in a developing 
country like India are developing cutting-edge 
solutions in various sectors.’ RAJAN ANANDAN, 
managing director, India, Sequoia Capital

‘The data and case studies from a developing country 
like India presented in this book are a must-read to 
understand the leapfrog impact of digital technologies 
on the hearts and minds of consumers.’  
C.V.L. SRINIVAS, country manager, India, WPP

‘[This book] highlights how digital technologies are 
helping countries like India to simultaneously navigate 
the opportunities and issues of the twentieth and 
twenty-first centuries.’ AJIT MOHAN, vice president 
and managing director, India, Meta
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Matthew Balhoff  

SERIES EDITORS

Baojun Bai and Zhangxing Chen

AN INTRODUCTION TO MULTIPHASE, 
MULTICOMPONENT RESERVOIR SIMULATION

An Introduction to Multiphase, Multicomponent Reservoir Simulation is aimed toward undergraduate 
students, first-year graduate students, and professionals using numerical reservoir simulation for 
subsurface energy applications, including petroleum. The text begins with a review of fluid and rock 
properties and derivation of basic reservoir engineering mass balance equations. Then equations and 
approaches for numerical reservoir simulation are introduced beginning with simple problems (1D, single 
phase flow), and subsequent chapters add complexities (well models, heterogeneities, nonlinearities, 
multidimensions, multiphase flow, and multicomponent flow). Dozens of completed example problems 
are presented to demonstrate the theory, and exercises are provided at the end of each chapter. 
Pseudocode is provided throughout the text. By following the text, examples, pseudocode, and exercises, 
even the beginner can use this text to develop their own multiphase, multicomponent reservoir simulator.

An Introduction to Multiphase, Multicomponent Reservoir Simulation is designed for those with their 
first exposure to reservoir simulation, including undergraduate and graduate students in their first 
simulation course and working professionals who are using reservoir simulators and want to learn more 
about the basics. A key feature is that the reader is guided along in the development of their own reservoir 
simulator.

Key Features

●  Presents basic equations and discretization for multiphase, multicomponent transport in subsurface 
media in a simple, easy-to-understand manner 

●  Features illustrations that explain basic concepts and show comparison to analytical solutions 

●  Includes dozens of completed example problems on a small number of grid blocks 

●  Offers pseudocode and exercises to allow the reader to develop their own computer-based numerical 
simulator that can be verified against analytical solutions and commercial simulators 

About the Author

Matthew T. Balhoff is a Professor in the Hildebrand Department of Petroleum and Geosystems 
Engineering and Director of the Center for Subsurface Energy and the Environment at University of 
Texas – Austin. He holds the Bank of America Professorship in Petroleum Engineering. Dr. Balhoff 
received his BS (2000) and PhD (2005) in Chemical Engineering from Louisiana State University. He has 
been recognized for his teaching and research with numerous awards and is a Distinguished Member of 
the Society of Petroleum Engineers.
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2023 Hamilton Book
Awards

S P O N S O R E D  B Y Seth Garfield, a professor 
of history in the College 
of Liberal Arts at The 

University of Texas at Austin 
and the former director of the 
Brazil Center at the Lozano Long 
Institute of Latin American 
Studies, is an expert in Brazilian 
history and environmental 
history. Guaraná, which traces the 
transformation of an Amazonian 
cultivar of the Sateré-Mawé people 
to the star ingredient of Brazil’s 
“national” soda, currently is under 
consideration for a Gourmand 
“Best in World” prize.  

2023
Hamilton Book Award 
— G R A N D  P R I Z E —

POSTERS BOOKMARKS

SOCIAL MEDIA

University of Texas at Austin
Designed: Campaign for Hamilton Book 
Awards 20022–2025.
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Presentation/Training

Titus/Superior Rex
Designed: Presentations for training 
Client Reps.
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Email/Web Communications

National Rifle Association
Designed: Email campaigns with 
multiple email versions and landing 
pages.
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Email/Web Communications

Titus/Superior Rex
Designed: Website including secure 
side.
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Social Media

Barber DME/Healthy Body Center
Designed: Posts every month for special 
days, monthly themes, branding and 
promotional offers.
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High Concept Packaging/Production Harper House
Concepted, Designed and produced 
line extensions: Packaging for private 
lable brands.
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High Concept Packaging/Production Koils By Nature
Concepted, Designed and produced 
packaging/labels for Hair and Body 
Products sold worldwide.
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Video (Concept and Production) Lensis Builders
Concepted, Designed and Produced 
YouTube videos for Before and After 
remodels on there YouTube and  
Web Page.
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SPARXiQ (Formerly SPA)
Concepted, and Designed and Art 
Directed storyboards for typographic 
style videos.
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Juscom
Designed: Award winning Trade show 
Booth and collateral material.


